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It is the behavior of tourists’ touring that causes the consumption of the other five 
tourism factors in destination, so study on tourism destination choice behavior is very 
important. The study would help to make a more effective marketing plan for a 
company or a tourism destination that would do good to their development. 
Through literature reading, I find that the existed tourism destination choice 
models still need to be upgraded, and analysis on factors affecting people’s behavior 
is not perfect. So, the thesis proposes a model, and illustrates it from psychology ，
sociology and economy aspect, and does qualitative and quantitative analysis based 
on data obtained by marketing research. At the end, the thesis makes an analysis on 
tourists’ behavior combining family life cycle and tourism consumption motivation.  
The thesis studies both on the individual and group behavior of tourism 
destination choice.With the concept of dualistic marketing, the thesis studies on the 
reason people why and why not choose some tourism destination, why and why not 
revisit a tourism destination again. The thesis also poses the concept of “ad nascent 
tourism behavior”, hoping that could broaden the eyes of tourism marketing planner, 
see bigger market case, find new market segment. At the end, tourism-marketing 
strategy of Xiamen based on the study is proposed. 
After researching, the thesis finds that the tourists’ destination choice behavior is 
a consecutive process, which means that the experience would affect the future 
behavior and the time of destination choice behavior could happen before, during or 
after the tourism consumption. The tourists are socio-people with limited rationality. 
Tourism destination choice is mostly made by a group of people. Tourists’ destination 
choice behavior is affected by several factors, which are the motivation of people 
itself, pressure from the society, marketing plan and the case of the decision. 
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第一章  导论 
 1
第一章  导论 
第一节  选题背景和意义 
一、选题背景 
近 20 年来，我国旅游业发展迅猛，据世界旅游组织预测，在今后的 20 年内，
中国旅游业将以 7％左右的年增长率迅速发展。到 2020 年，中国有可能成为世
界上 大的旅游目的地，年接待游客 1.37 亿人次，占世界市场份额的 8％，中
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